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Literature Review

The rate of user activity on Twitter is influenced by social 
connectivity and the user’s network (i.e. number of contacts).  

Possible that users are subject to social learning, and are 
influenced by the activity of others they observe on Twitter

Three types of distinct user activities: information seeking, 
information sharing, and social activity 

Twitter users represent two different types of “content 
camps”.  

Meformers’ self focus and Informers’ embeddedness in social 
interaction. 

Informers have more social contacts and it could be 
hypothesized that informers seek readers and attention for 
their content.

The direction of the causal relationship between information 
sharing behaviour and extended social activity is not clear

Methodology
1. Naaman, Boase & Lai (2010) baseline study   2. Obtain further random sample of Twitter users 
3. Selection criteria for educational users           4. Modify typology to suit educational use of Twitter

Proposal 

Assess the levels of egotism  (meformer / informer) present in 
the educational profiles based on content analysis of publicly 
posted tweets

Inter rater reliability with Faculty of Psychology  undergrad 
students 

Look for evidence of social learning or influence based on friends  
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